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THE ROLE OF MEDIA IN THE DEVELOPMENT AND STANDARDIZATION OF BRITISH 
AND AMERICAN ENGLISH 

 
D.B.Aktamova1 

Abstract: 
This article undertakes a comparative discourse analysis of the concepts of “courage” and 
“patience” as they are discursively realized within publicistic and media texts, specifically 
focusing on their representation in British and American English. Employing a qualitative 
methodological framework, the study systematically examines a corpus of contemporary 
news articles, editorials, and opinion pieces from prominent media outlets in both linguistic 
contexts. The investigation identifies and analyzes recurring lexical patterns, metaphorical 
constructions, rhetorical strategies, and narrative framing through which these fundamental 
human virtues are constructed, attributed, and developed. By meticulously dissecting the 
linguistic mechanisms, the research aims to uncover nuanced cultural specificities in how 
“courage” is associated with individual heroism versus collective resilience, and “patience” 
with strategic foresight versus endurance, across the British and American media landscapes 
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Introduction. The bedrock of human civilization is often understood through the virtues 
and values societies uphold. Among these, “courage” and “patience” stand as perennial pillars, 
shaping individual character, guiding collective action, and underpinning narratives of 
progress and endurance. While universally recognized, the precise meanings, connotations, 
and societal functions of such abstract concepts are far from monolithic. Instead, they are 
dynamically constructed and continuously negotiated within specific linguistic, cultural, and 
historical contexts. This article embarks on a comparative discourse analysis to explore how 
these fundamental concepts – “courage” and “patience”– are discursively realized within 
publicistic and media texts, with a particular focus on their representation across British and 
American English. Publicistic and media texts, encompassing genres such as news reports, 
editorials, opinion pieces, and feature articles, serve as crucial arenas for the construction and 
dissemination of societal values. They not only reflect prevailing cultural norms but also 
actively shape public understanding, influence perceptions, and contribute to the ideological 
landscape. The choice of British and American English as comparative frames is deliberate; 
despite a shared linguistic heritage, these two varieties of English embody distinct 
sociocultural histories, political traditions, and national identities that are likely to manifest 
in subtle yet significant differences in how virtues like courage and patience are 
conceptualized and communicated. This study aims to move beyond a superficial 
understanding of these terms by delving into their discursive formations. We will investigate 
the specific linguistic mechanisms–including lexical choices, metaphorical expressions, 
rhetorical devices, and narrative structures–through which “courage” is invoked to describe 
acts of bravery, resilience, or defiance, and “patience” is used to characterize perseverance, 
strategic waiting, or stoic endurance. 

Methods. This research employs a qualitative, comparative discourse analysis 
framework to systematically investigate the discursive realization of “courage” and “patience” 
in British and American English publicistic and media texts. The methodological approach is 
designed to uncover the nuanced linguistic and rhetorical strategies employed in the 
construction and attribution of these virtues across two distinct cultural-linguistic contexts. 
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The study’s primary data source will be a meticulously curated corpus of publicistic and 
media texts. To ensure representatives and capture contemporary discourse, the corpus will 
comprise news articles, editorials, and opinion pieces published between January 2018 and 
December 2022. For the British English corpus, texts will be drawn from highly influential 
and widely read national newspapers such as The Guardian and The Times, alongside content 
from the BBC News website, which collectively represent a broad spectrum of political and 
social viewpoints within the UK. Similarly, for the American English corpus, sources will 
include The New York Times, The Washington Post, and CNN.com, selected for their national 
reach and significant impact on public discourse in the United States. A targeted keyword 
search strategy will be implemented across these platforms, utilizing “courage”, “bravery”, 
“resilience”, “patience”, “endurance” and their relevant synonyms and related phrases, to 
identify pertinent articles. This selection process will also prioritize articles that discuss these 
concepts in diverse thematic contexts, including politics, social justice, health, economics, and 
personal narratives, to provide a comprehensive view of their discursive deployment. 

The analytical framework is grounded in the principles of critical discourse analysis 
(CDA), which views language not merely as a tool for communication but as a social practice 
that shapes and is shaped by power relations and ideological formations. The analysis will 
proceed through several interconnected stages. Firstly, a lexical analysis will be conducted to 
identify the specific words and phrases used to express or evoke “courage” and “patience”, 
paying close attention to their collocations, semantic prosodies, and the broader semantic 
fields they activate. This stage will reveal explicit linguistic associations and implicit 
connotations. Secondly, metaphorical analysis will explore the underlying conceptual 
metaphors that frame these virtues, such as “courage as a physical force” (e.g., mustering 
courage, finding strength) or “patience as a journey” (e.g., a long road, waiting it out).  

Results. The comparative discourse analysis of contemporary publicistic and media 
texts (2018–2022) from leading British (The Guardian, The Times, BBC News) and American 
(The New York Times, The Washington Post, CNN.com) outlets reveals clear yet nuanced 
differences in the discursive construction of “courage” and “patience”. 

Courage is predominantly framed in American English as individual heroism, moral 
defiance, and bold personal action. Lexical patterns strongly favour collocations such as 
“political courage”, “moral courage”, “personal courage”, and “show tremendous courage”, 
often tied to narratives of whistle blowers, activists, survivors, or politicians taking unpopular 
but principled stands. Metaphors centre on confrontation and physical force: COURAGE IS A 
WEAPON, A FORCE TO BE MUSTERED, or A BATTLE (“face fears head-on”, “stand up with 
courage”, “courage under fire”). Rhetorical style tends toward explicit praise and heroic 
storytelling, reflecting cultural emphasis on individualism and agency.  

Patience, in American discourse, is largely presented as a strategic virtue – calculated, 
forward-looking, and goal-oriented. Frequent phrases are “strategic patience”, “patience and 
resolve”, “patience will pay off”, especially in political, diplomatic, and economic contexts. 
Dominant metaphors portray PATIENCE AS A TOOL or INVESTMENT (“exercise strategic 
patience”, “long game requiring patience”), emphasizing foresight and control over outcomes. 

Discussion. The findings of this comparative discourse analysis illuminate how the 
seemingly universal virtues of “courage” and “patience” are not static concepts but are 
actively reshaped by cultural, historical, and ideological contexts within British and American 
English publicistic and media discourse. In American media, courage emerges as a markedly 
individualistic  virtue. Its frequent association with moral defiance, personal risk-taking, and 
heroic confrontation (“face fears head-on”, “stand up with courage”) aligns closely with core 
elements of American cultural mythology: the self-made individual, frontier spirit, and the 
development of bold, revolutionary action. This framing serves not only to celebrate 
exceptional actors but also to reinforce ideological narratives of personal responsibility, 
meritocracy, and the possibility of overcoming systemic obstacles through individual will. 
Patience, correspondingly, is recast as strategic foresight – a deliberate, calculative pause 
(“strategic patience”, “long game”) that anticipates eventual success. Together, these 
constructions project an optimistic, future-oriented worldview in which virtues are tools for 
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personal and national advancement. By contrast, British discourse tends to embed courage 
within understated, collective, and often stoic frameworks (“quiet courage”, “everyday 
courage”, “courage in the face of adversity”). The preference for restraint, irony, and 
communal attribution reflects a cultural tradition that prizes modesty, solidarity, and 
resilience in the face of inevitability rather than dramatic individual triumph.  Ultimately, the 
study demonstrates that even shared abstract virtues are discursively localized. The linguistic 
mechanisms identified here – collocation preferences, metaphorical mappings, rhetorical 
understatement versus explicitness – serve as subtle but powerful carriers of cultural 
difference. Recognizing these nuances deepens our understanding of how media not only 
report on values but actively participate in their ongoing cultural negotiation and 
legitimization across the two major varieties of global English. 

Conclusion. This comparative discourse analysis has demonstrated that the virtues of 
“courage” and “patience”, despite their universal moral status, are discursively realized in 
markedly different ways across British and American English publicistic and media texts. In 
American discourse, courage is predominantly constructed as assertive individual heroism 
and moral defiance, while patience is framed as a strategic, forward-looking virtue aligned 
with calculated optimism and eventual success. British realizations, by contrast, emphasize 
understated collective resilience for courage and stoic, enduring forbearance for patience, 
reflecting cultural preferences for modesty, communal solidarity, and pragmatic acceptance 
of constraint. These patterned differences are not merely stylistic; they function as subtle 
mechanisms through which media outlets reproduce and reinforce broader national self-
conceptions. The American emphasis on individualism, agency, and aspirational narratives 
contrasts with the British tendency toward realism, restraint, and communal endurance. Such 
variations highlight the role of publicistic and media texts as active sites of cultural meaning-
making, where shared linguistic resources are selectively deployed to negotiate and 
legitimize prevailing values. By uncovering these nuanced cultural specification, the study 
contributes to a deeper understanding of how abstract virtues are localized within global 
English varieties. It also underscores the value of comparative discourse analysis in revealing 
the interplay between language, ideology, and identity. Future research could extend this 
framework to other English-speaking contexts, historical periods, or additional virtues to 
further map the dynamic construction of moral discourse in contemporary media. 
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